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Global trends in higher education @ business schools

 Business schools provide for the most globalized higher
education markets today

 Global businesses and higher education face and follow
global approaches and regulation

« AACSB International provides global standards for top
level business research and education institutions, already
since 1916

« AACSB Mission: Engagement + Innovation = Impact

« Digitalization is one of the driving forces of businesses
and higher education skills development, but is at the
same time atool for both, too
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Developing skills in higher education,

through engagement and innovation for impact

Impact

Engagement Innovation
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Engagement

The Scenario Matrix

Personalized
Value

Scenario 4
“Me, Myself and I”

» Super User Experience
# SW need to be freely, open and accessible for the User

» SW mash-up, bring things together, high-level of dynamism
7 Low level of Legal interpretation, IPRs solved in a different

manner

» Business and money comes from Services and additional

value creating items, not the SW itself

» Business as Usual also in the Future

» Lawyers paradise

#» Incompatibility by design

» Competing ecosystems

» World ruled by need of critical and secure Infra

7 Risk of misuse by societies that want to be closed
# Culture, legistlation would make a difference, Finland as
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“Safe Haven”

Freedom for the SW Utilization

SW is free to use

Scenario 3: “Beyond Bazaar”

valuable

SW is free to use from “Internet 3”, from “Social networks”, if seen

“Managed

SW

Scenario 2:

Services” through
organized Ecosystems
or Value Networks

“One Size Fits for All”, Synergy-Driven Industry SW

» No dominant, big players, device independent
» Low market entry barrier
» Huge competition, differentiations

consumers only
“Freedom to Pick”, still control mechanisms exist

» Good for SMEs, different Biz models exists
27.9.2012

» What does it require from corporate systems or is this for

» “Selling Coke”, many alternatives, difficult to differentiate,

» Not that many options

» Still dominant ecosystems

» Find the ecosystems to play with, like Car Electronics
» Mass-customization

found, use of Micropayments
# Critical mass of users, Incremental value add

Commodized vlalu‘é- Opportunity; “Do Small but Well” with large # of user

# Link with other ecosystems, essence of the functions to be

# Service bundling will be done, with basic functionalities
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Innovation

1985+ ... products for consumers 2015+ ... producing consumers
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Mobira Talkman, Wikimedia Commons, Liftarn. Wikimedia Commons. GenaroChvz.
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Impact
Kofi Annan in the 10 year anniversary seminar of CMI in 2011, on
the three pillars of a sustainable society

Peace and security

Opportunity for
Rule of law and economic well-

human rights being
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Thank you!
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