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http://www.sivaim.no/
http://www.gamvik.kommune.no/

Business Safari Il Nordic

Event has embraced 35 participants from Sweden,
Finland, Russia and companies from host
municipalities of the Northern Norway, which were
looking for cooperation and new opportunities for the
business.
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Concept of Business Safari —
practical b2b activities

+ Business Safari is a * Second step was the
business trip from process of attracting
Russia, Finland and companies from
Sweden to Norway Russian, Finnish and
aimed at practical Swedish sides
meetings of companies according to the
with Norwegian industry demand from Norway
representatives. « Making industry-related

« We started with groups
exploring possibilities * Relevant program.
and needs on the Seminars and b2b
Norwegian side. » Feedback and follow-up
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Implementation

4 day business trip

Local partners: municipalities, Business
Centers, Chambers of Commerce,
Development Agencies, Industrial Incubators.

3 municipalities: Hammerfest, Kvalsund,
Gamvik

Sectors: mining, oil & gas, tourism
Program in new municipality each day
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Goals

To encourage Norwegian companies to test their
business ideas on the Northwest Russian market

To find partners for cooperation and set up the
business links between entrepreneurs from Russia,
Norway, Finland and Sweden

To promote Norwegian North as an area with
excellent business opportunities




Tools

0 Presentations the businesses of all participants

=  Presentations of the host municipalities about
business’ opportunities of the region

= B2B panel discussions
= Visiting hosting companies
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Hammerfest, September 25th

Hammerfest is industrial cluster for oil and gas, maritime
Industry and services.

= Cooperation with companies in Hammerfest :

v “Hammerfest Turist” —cooperation in the sphere of
tourism

v' “Kreativ Bygg” — souvenirs production
v' “Profitum “ — promotion web-constructor




Kvalsund, September 26t
The municipality of opportunities

Municipality Kvalsund is historically and geographically linked to
Hammerfest.

=  Traditional activities of the region: aquaculture, copper mining and
fishing industries

=  Developing activities - tourism
=  Perspectives - oil and gas projects, building a new airport




Mehamn, September 27t

= Traditional activities of Gamvik municipality and its central town of
Mehamn is fishery industry

=  Growing area of business is tourism potentialities turning former
fishermen's lodgings into guest houses

O Perspectives:
 Installation of a new harbour in the area
“ Brewery with production using wild growing berries of the region




ews in local newspapers in Norway and TV in Russia
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Arbeidsplasser og kapital fra Russland, Sverige :

og Finland banker pa dgren i Finnmark:
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Pressefoto

INNTOK BARENTS' Russerne besokte blant annet Barents seafood under

Kon Skimtes som den uten plasthse.

. Der ble de tatt imot av Ronald Waernes, som

Begge foto: Inge Wahl

Russisk invasjon
av fiskevaeret

BATSFJORD: 20 russere rul-
let inn i fiskerihovedstaden
for helga. Malet var amoroese
forretningspartnerskap og
handelsforbredring over lan-
degrensene.
Kenneth A. Halvorsen
kh@finnmarken.no

< =

I lepet av et par hektiske dager
sto de forretningsrelaterte stevne-
motene i ko, 20 pent kledde
kvinner o menn med nese for
code avialer mette likesinnede
batsfijordinger.

— Malet med dette treffet er rett
og slett 4 skape grobunn for sam-
arbeid mellom Norge og Rus
land. og legge til rette for investe-
ringer og nyctableringer, sier
Geir Reiersen i SIVA internatio-
nal management (SIM).

SIM cr heleid av SIVA som
izjen cies av handels- og naerings-
departementet. Gjennom nord-
omradestrate, har nordmenn i
en arreckke reist til Russland for a
knytte kontakter og ctablere yirkes
somheter. Na er det hele snudd
180 grader, slik at russerne er in-
vitert til Finnmark, gjennom be-
sok i Kirkenes og i Batsfjord.

— I forkant av dette besoket
spurte vi nzringslivet i de to
kommunene om hvilke omrader
de mener er best egnet for & inn-
lede marbeid med russerne. 1
Ser-Varanger ble svaret zruve-
drift og r eliv. mens det i Bats-
fjord ble fiske. maritime virksom-
heten  og  reisceliv.  Dermed
inviterte vi forretningsdrivende
som opererer nettopp innenfor
disse scgmentene. sier Reiersen.

I Bawsfjord er det Linken nac-
ringshage som har statt som lo-
t vgrl\kdp Det hele er blitt kalt
L. safa

— Ja, cller en form Ior speed-da-
ting for nwmrings Her har
gjestene truffer a e samar-
beidspartnere, og stemningen m:
sics a ha vaert veldig god. melder
Geir Reiersen etter fredagen. som
var dag to av den spesiclle safari-
en.

Den gode responsen bekreftes
av dec besokende som Finnmar-
ken snakket med fredag.

— Vi har blitt tatt veldig godt
imot, og flere i folget snakker
allerede om at bespket kan gi
konkrete resultater. Sa dette har
absolutt hatt noe for seg. sier
a. representant fra
myndighetene i St. Petersburg.

FANT TONEN: Geir Reiersen i SIVA international management fant tonen
ed R og

.

" ga ¢

Ekatarina . som er p. sjekt

i SIVA.
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Business Safari results

v' Facilitates Norwegian — Russian cooperation

v Stronger Nordic cooperation: use of common
opportunities across the borders. Solutions to
common challenges.

v’ Attracts investments across the borders

v’ Creates interest for business establishment in
Northwest Russia

v’ Creates interest for internationalization of
companies
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Follow up

« Ongoing dialogue * One Norwegian
between companies company wants to be

e Each company has incubated in SIVA’s
found at cooperation Norwegian-Russian
opportunities in at least Business Incubator in
1 municipality Murmansk, Russia.
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| essons learned

Following up is the most important step
Small areas are more “hungry” for business opportunities
Strong local partner is important

We cannot predict the ways of cooperation beforehand.
ldeas appears during the b2b meetings.

The concept is to be developed in during 2012 - welcoming
more cooperation between the Nordic countries and
Inviting more Nordic partners

JOIN US NEXT TIME!
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Thank you for your attention!

More Info on
WWW.barentsnova.com
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http://www.barentsnova.com/

